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What is wine tourism?

Destination

\Strategy

Visitation to vineyards, wineries, wine

festivals and wine shows ‘.‘
Primary motivations:
grape wine tasting; 3 major
experiencing the region’s attributes perspectives

_ )
Wine tourist '\ Winery

Form of :
consumer | Marketing |
) opportunity 4
behavior ‘ |

Sources: Hall (2000); Getz (2000)



Key elements
of wine tourism

Source: Sharples (2002) - Pictures: Olga Zaurova; Malcolm Carlaw
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Main lines of research

in the field of wine tourism

Perceived Benefits and Challenges to Wine Tourism Involvement: An

International Perspective Who 1s the wine tourist?

Steve Charters™*, Jane Ali-Knight]

ABEL DUARTE ALONSO™ ALESSANDRO BRESSAN?, MICHELLE O'SHEA? and VLAD KRAJSIC?

Demand

Wine Tourism in the Temecula Valley

Neoliberal Development Policies
and Their Contradictions

WINE TOURISM IN CAMPANIA REGION (ITALY):
SUPPLY POTENTIAL AND DEMAND
EXPECTATIONS
A. Piscitelli, Universita degli Studi di Napoli Federico [l Italy
E. Pomarici, Universita degli Studi di Napoli Federico 1, ltaly

R. Tedesco Universita degli Studi di Napoli Federico I, ltaly
pomarici@unina.it

Kevin A. Yelvington, Jason L. Simms and Elizabeth Murray

Sustainability in the wine industry: key questions
and research trends®

e fistin Santini"", Alessio Cavicchi® and Leonardo Casini”
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Hall & Baird (2013): | Tourism and

Innovation

v Only recently has innovation
attracted wine or tourism ] R
academics’ interest S S ik

v’ Specific research of wine
tourism related to innovation is
limited

|3 Routiedge

— = Innovating the wine tourism product : food-and-wine pairing in

AR D Stellenbosch wine routes
SA ePublications
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Catching up in the global wine industry: innovation
systems, cluster knowledge networks and firm-level
capabilities in Italy and Chile

PersistentLink | Export | EY RSS  Order

Martin Bell

SPRU, University af Sussex,
Freeman Centre, Falmer,

Baghton, East Sussex BN1 9QF, UK
E-mail: M Bellsnssex. ac uk

Contents lists available at ScienceDirect

Tourism Management

ELSEVIER journal homepage: www.elsevier.com/locate/tourman

Progress in Tourism Management

Elisa Giuliani*

DEA, Facola Ji Fconomia,
Unsversaty of Pisa, Vio Radolfi 10, 56124 Pisa, Italy
E-mail giubediioc unipe il

A review of innovation research in tourism

Anne-Mette Hjalager

University of Southern Denmark, Niels Bohrsvej 9-10, DK-6700 Esbjerg, Denmark /", :.:\
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_winetourism?®

Pa per presented at Tou
September—10

™
4 C.-Michael Hall &Fi
University of Canterbury

Christchurch, New Zealand.

“New Zealand wineries appeared to have
a cautious approach towards innovation”

QG}Ilhr”nﬁ Alebaki



Main reasons for adopting
innovation: levels of innovation in wineries:

Reducing environmental impact \@” 1aria Aleba

Source: Hall & Baird (2013) —

Most significant indicator for

r Y

Size of the business

“Larger wineries are
leading the way forward”

Images: altasks.com; goodmorningworks.com; chelseawinevault.com
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“Wineries involved in tourism are not necessarily
more innovative than those not involved”
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Initiatives for wine tourism development
via collective action
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Some winemakers are reluctant
to engage in wine tourism

Why?
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Perceived barriers to wine tourism development

1. LACK OF INFRASTRUCTURE IN THE WINERY

2. LIMITED FUNDS

3. LACK OF TOURISM INFRASTRUCTURE IN THE REGION

‘Maria Alebhalkd Source: Alebaki, lakovidou and Menexes (2013)
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What about those
involved in wine tourism?
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Perceived benefits of wine tourism

1. GETIN CONTACT WITH CONSUMERS
2. RAISE AWARENESS OF THE WINERY’S PRODUCTS

3. RAISE THE WINERY’S PROFILE

(@YIE ria Alebakd Source: Alebaki, lakovidou and Menexes (2013)
JURCA] [ P Ul | R L G IO



What
is the road to success?

(i



Critical success factors of wine tourism

(according to the Northern Greek winemakers)

3. Gastronomy

2. Promotional

1. Political - Institutional

* Training of winemakers on tourism and
marketing issues

* Fine dining/restaurants in area

* More promotion of wineries

* More promotion of the region

* More promotion of local wines
* More promotion of my winery

* Legislation
* Financial incentives

 Greater cooperation and support from
local stakeholders

STEPS TOWARDS THE DEVELOPMENT OF WINE TOURISM

Source: Alebaki, lakovidou and Menexes (in press)
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Wine tourism in

Eastern Macedonia and Thrace

P . 5

LN = 4 o il =
(0 VAl sy sy Al sy
Ny I El Al Qhal il

. ess—



33 wineries in total (+3 under construction)

ritingy

Samothrace

Sources: Alebaki (2012); Makris (n.d.); winesurveyor.weebly.com)— Image: Marios Rossolatos



http://winesurveyor.weebly.com/

18 wineries involved
In tourism

Drama . 2
————  Xanthi &

Kavala
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Thassos Samothrace

Sources: Alebaki (2012); Makris (n.d.); winesurveyor.weebly.com — Image: news.gtp.gr



http://winesurveyor.weebly.com/
http://news.gtp.gr/2013/03/24/east-macedonia-thrace-region-strengthen-tourism-ties-with-romania/

_The wine route of Dionysus

6 Wineries- members

2:;?(?(; PakuToBO P OBIP. . Harmanli ) Xpic Agputpé;og P
Rakit :
20 S (\ A alapasa KTHMA VA
/ s CauneHrpan ; 4 V
KO Devin. denenape (lus Svnlengrad' e silog) |
sko Ll Chepelare -2 [ g g v
v, A= Caml e AKepaxannty e Edirne Y
aHnaHCKM “ICouellenyes CmonsH 1 Kardzah L/ = = e
bandapeki  GotseiDelchev (H Smolyan 2~ ' Veaitnosrpan Ny
N 3 : s Magan” | Ivaylovgrad S
Madan}’ SN = 0OpeaTiada
PTPUY! by et MOMuunrpaa\ prmosrpan ¢ 7
otrich o Momchilgrad'® Krumovgrad > Baba
. ( A

+ Al6UpOTSlXO

Uzunkopru

3naTorpan ¢ f}

Zlatograd

-
216nppKaAcTPO

ZOUPALL .

3

Mapkollss
EpKIV
Y

()

Alpevag KTHMA XATZHIEQPNIOY

©acouv
M
Enez
-
| N
Agevapia 1 M
o o e 4 W

Bolayirg

Apvaia -
Baol\kar =~ : “ Gelibolu
Mt T - e IA XQPA
i g Lapseki
2 G LOpHOALa . &5 / '
aiMoudavia 3 Gokgeada

Ganakkale

Kaocoavdpeia
. A VOURVOUKEL

T AVDIRAXANTHIS

Bozcaadalie|
y W5 WcEzine
Ggylkh

Bayramic

-

-

MAPQNEIA

{( BOPAKH
GOOgle ©2014 Asdopéva xapTn Basarsoft, Google Eikoveg amo ©2014 TerraMetrics | Opoi Xpriong | Avagopa opaApaTog Xt'x'prri 1 TSANTALI

Ayvacik

/
A‘Itlnoluk £q

Source: www.wineroads.gr



_The wine route of Dionysus

4 Restaurants
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_The wine route of Dionysus (CIVEREWELS

7 Hotels
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_The wine route of Dionysus @ Maria Alebaki

4 Local produce sites
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Events organized
by “Wines of Northern Greece”

——

" turopean Day
) N 2 of Wine Tourism

November 9, 2014
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Images: www.voroina.gr; RECEVIN; www.wineroads.gr



http://www.voroina.gr/
https://www.facebook.com/recevineuropeanday/photos/a.731435960272525.1073741829.122347047848089/731436010272520/?type=1&theater
http://www.wineroads.gr/news_in.php?nid=580

‘Draminognosia’

A local 3 day event held in
.

Qpeg emiokeyng: 11:00 - 18:00
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http://www.newwinesofgreece.com/news_of_greek_wine/el_dramoinognosia_2014_2426_oktobriou.html

Despite the progress achieved so far,
several questions arise...
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Can wine tourism survive the economic crisis?

What are the specific threats that need to be
addressed?

Is the wine tourism system able to deal with
disturbance?

How can we build more resilient wine tourism
enterprises?
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Research is for

with a purpose.
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Wine routes in the shadow
of economic crisis:
Enhancing the resilience of wine

tourism
e
NATIONAL AGRICULTURAL RESEARCH FOUNDATION (NAGREF) HELLENIC MINISTRY OF RURAL DEVELOPMENT AND FOOD

HELLENIC AGRICULTURAL ORGANIZATION "DEMETER"



The study seeks to :

explore the current state of wine tourism in
Greece

weigh the winemakers’ attitudes towards
entrepreneurship, networking and tourism

assess the resilience of wine tourism enterprises,
by focusing on three Greek regions (Northern
Greece; Crete; Peloponnese)

pinpoint ‘best examples of resilience’ (i.e.
enterprises that cope best with challenges)

create a benchmarking tool, helping wineries
assess their capacity to deal with disturbance

build a typology of wine tourism enterprises
based on resilience assessment




Thank you

E-mail: mariale@agro.auth.gr
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