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What is wine tourism?

3 major 
perspectives

Sources: Hall (2000); Getz (2000)

Visitation to vineyards, wineries, wine 
festivals and wine shows

Primary motivations: 
grape wine tasting; 

experiencing the region’s attributes
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Key elements 
of wine tourism

Source: Sharples (2002) - Pictures: Olga Zaurova; Malcolm Carlaw

Pull
Factors

https://www.iconfinder.com/icons/358547/business_travel_luggage_man_stick_figure_taveler_tourist_turism_vacation_icon
https://www.iconfinder.com/icons/358547/business_travel_luggage_man_stick_figure_taveler_tourist_turism_vacation_icon
https://www.flickr.com/photos/lightsamples/
https://www.flickr.com/photos/lightsamples/


Books on Wine Tourism



Main lines of research 
in the field of wine tourism

Supply Demand

Other 
themes

Supply 
and 

Demand

Sources: Alebaki (2012); Gómez & Molina (2011)



Hall & Baird  (2013):

 Only recently has innovation 
attracted wine or tourism 
academics’ interest

 Specific research of wine 
tourism related to innovation is 
limited 



“New Zealand wineries appeared to have 
a cautious approach towards innovation”



Reducing environmental impact

Main reasons for adopting 
innovation:

Most significant indicator for 
levels of innovation in wineries:
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Size of the business

“Larger wineries are 
leading the way forward” 

Source: Hall & Baird  (2013) – Images: a1tasks.com; goodmorningworks.com; chelseawinevault.com

http://www.a1tasks.com/blog/
http://goodmorningworks.com/?p=39
http://www.chelseawinevault.com/blog/wp-content/uploads/2010/04/green_wines.jpg


Source: Hall & Baird  (2013) – Pictures: processindustryforum.com; xfalsevoice

“Wineries involved in tourism are not necessarily 
more innovative than those not involved” 

http://processindustryforum.com/wp-content/uploads/2013/11/marketing.jpg
http://xfalsevoice.deviantart.com/art/The-Only-Exception-by-Paramore-wallpaper-367356115


Initiatives for wine tourism development 
via collective action

Image: Marios Rossolatos





Some winemakers are reluctant 
to engage in wine tourism

Why?



Perceived barriers to wine tourism development

Source: Alebaki, Iakovidou and Menexes (2013)



What about those
involved in wine tourism?



Perceived benefits of wine tourism

Source: Alebaki, Iakovidou and Menexes (2013)



What 
is the road to success?



Critical success factors of wine tourism 
(according to the Northern Greek winemakers)

STEPS TOWARDS THE DEVELOPMENT OF WINE TOURISM

• Legislation
• Financial incentives
• Greater cooperation and support from 
local stakeholders

1. Political - Institutional

3. Gastronomy

• More promotion of wineries
• More promotion of the region
• More promotion of local wines
• More promotion of my winery 

• Fine dining/restaurants in area

2. Promotional

4. Education • Training of winemakers on tourism and 
marketing issues

Source: Alebaki, Iakovidou and Menexes (in press)



Wine tourism in

Eastern Macedonia and Thrace



Sources: Alebaki (2012); Makris (n.d.); winesurveyor.weebly.com)– Image: Marios Rossolatos
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33 wineries in total (+3 under construction)

Drama

Xanthi

Kavala

Thassos

Rodope

Evros

Samothrace

http://winesurveyor.weebly.com/


18 wineries involved 
in tourism

Drama
Xanthi

Rodope Evros
Kavala

Thassos Samothrace

Sources: Alebaki (2012); Makris (n.d.); winesurveyor.weebly.com – Image: news.gtp.gr

http://winesurveyor.weebly.com/
http://news.gtp.gr/2013/03/24/east-macedonia-thrace-region-strengthen-tourism-ties-with-romania/


6 Wineries- members 

Source: www.wineroads.gr

The wine route of Dionysus 



4 Restaurants

Clochard 

Xanthippi

Source: www.wineroads.gr

The wine route of Dionysus 



7 Hotels

Source: www.wineroads.gr

The wine route of Dionysus 



4 Local produce sites 

Source: www.wineroads.gr

The wine route of Dionysus 



Events organized 
by “Wines of Northern Greece” 

Images: www.voroina.gr; RECEVIN; www.wineroads.gr

http://www.voroina.gr/
https://www.facebook.com/recevineuropeanday/photos/a.731435960272525.1073741829.122347047848089/731436010272520/?type=1&theater
http://www.wineroads.gr/news_in.php?nid=580


Source: www.newwinesofgreece.com

‘Draminognosia’: 
A local 3 day event held in Drama

http://www.newwinesofgreece.com/news_of_greek_wine/el_dramoinognosia_2014_2426_oktobriou.html


Despite the progress achieved so far, 
several questions arise…



• Can wine tourism survive the economic crisis?

• What are the specific threats that need to be 
addressed?

• Is the wine tourism system able to deal with 
disturbance?

• How can we build more resilient wine tourism 
enterprises?



Research is formalized 
curiosity. 

It is poking and prying 
with a purpose. 



Wine routes in the shadow                      
of economic crisis: 

Enhancing the resilience of wine 
tourism

November 2014 – November 2015



1. explore the current state of wine tourism in 
Greece

2. weigh the winemakers’ attitudes towards 
entrepreneurship, networking and tourism

3. assess the resilience of wine tourism enterprises, 
by focusing on three Greek regions (Northern 
Greece; Crete; Peloponnese) 

4. pinpoint ‘best examples of resilience’ (i.e. 
enterprises that cope best with challenges)

5. create a benchmarking tool, helping wineries 
assess their capacity to deal with disturbance

6. build a typology of wine tourism enterprises 
based on resilience assessment

The study seeks to :



Thank you

E-mail: mariale@agro.auth.gr
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